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2021 ‘Mobility in der City’ Trend Analysis

Key Insights

62% are out and about in the city centre in the afternoon,
0 35% in the morning, 32% in the evening.

miss going to bars, cafés or restaurants,
51% miss shopping.

are out shopping in the town / city centre or shopping en
route, 45% visit bars, cafés and restaurants.

are out and about in the city centre on a daily basis or
several times a week.

would support local businesses with their visit after the
lockdown.

559 would prefer to have more green spaces, parks and
o recreational areas in the town / city centre.
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Federal States / Region

Baden-Wirttemberg - 12%

Bavaria - 16%
Berlin . 5%
Brandenburg I 3%

Description of the method

online (CAWI) / supported survey

Bremen I 2%
Hamburg I 2%

n=999 / people from above 18 years mMale ®Female
Hessen - 8%
Mecklenburg-West P. I 2%
gelololaifonnili-8 gender, age and federal state Lowersaxony [l 9%

North Rhine-Westp. _ 21%

Implementa- dynata (B2C panel) Rhineland-Palatinate [l 5%

tion: January 2021 (calendar week 02) saarland | 2%

Saxony . 5%
Saxony-Anhalt I 3%

Age groups

Commission- outmaxx media service AG

ed by: Fachverband Aussenwerbung e.V. Schleswig-Holstein | 3%

Thuringia I 2%

m18-24 m25-34 m35-44 m45-54 m55-64 65+
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Reason for the visit Frequency
For which reasons do you usually visit or are you out and about in the nearest town / city How often do you normally visit or are you out and about in the nearest town / city
centre? (multiple answers are permitted) centre ?

Less frequently

Shopping 76%

Daily
Visiting restaurants, cafés, bars, etc. 46%

Meeting friends 45%

A city stroll without a special occasion 38% 5 3 %

For work or on the way to work 36% regularly visit the city centre
Services (e.g. hairdresser, cosmetics

. . 32%
studio, fitness studio)

/

Several times
a month

Visiting theatres, museums, plays,
concerts, etc.

&)
X

2

Several times a
Free choice of content: medical week

consultation

5%

(All interviewees n=999) (All interviewees n=999)
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Time of day

What time of the day do you usually spend time in the town / city centre? (multiple answers are
permitted)

Early morning 21%

==
Morning
Midday
Evening -
Night I 5%

(All interviewees n=999)
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Habits so far

What habits in connection with visiting the city centre do you miss most because of the
lockdown or will you resume after the lockdown? (multiple answers are permitted)

Visiting restaurants, cafés, bar, etc.
Shopping
Meeting friends

City stroll without a special occasion

Services (e.g. hairdresser, cosmetics
studio, fitness studio)

Visiting theatres, museums, plays, PASYS
concerts, etc. 36%

B Missing it B Will resume

(All interviewees n=999)
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Support of local businesses

Will you consciously support local businesses in the city (retailers, service providers,
gastronomy) after the lockdown?

No

| don’t
know yet

74% XA -

are planning to support the
local businesses

(All interviewees n=999)
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City planning

Which offers in the cities are important to you and / or should be expanded, so that a

visit to the town / city centre becomes even more attractive?
(multiple answers are permitted)

Green spaces and parks / leisure areas 55%

Pedestrian zones / low-traffic zones

Connection of the surrounding area to
the local public transportation system

Cycling paths

Night-time public transportation
services, e.g. night busses

Park & Ride facilities 29%

Photo: pixabay.com (All interviewees n=999)
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Taking a look at the younger target groups

Based on all the interviewees... 18-24 years | 25-35 years 1 8_;?3;35
...most of the younger people live and are in residence in the city 61 % 58 % 49 %
...the younger people are out and about in the city centre at least several times a week and often every day 62 % 67 % 53%
...especially the younger people miss meeting friends in the city during lockdown 59 % 53% 50 %
..meeting friends in the city after the lockdown has a high priority 66 % 59 % 61 %
...the younger target groups in particular want better night-time public transportation options 33% 34 % 29 %
...the younger people also want to consciously support the local businesses on site after the lockdown 70 % 70 % 74 %

(All interviewees n=999)
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Contact and additional information

Karin Winter Andreas Kiechle

Telephone +49 069 7191 67-40 Telephone: +49 211 15 76 79-22
winter@faw-ev.de akiechle@outmaxx.de

in in

Fachverband Aussenwerbung e. V. outmaxx media service AG
FranklinstralRe 62 Biro Dusseldorf

60486 Frankfurt Neumannstr. 10

www.faw-ev.de 40235 Dusseldorf

WWW.outmaxx.de

Use by and disclosure to third parties is only permitted with full credit to the copyright holder - thank you very much!
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